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1. Executive Summary 
 



 

 



 

 

 
5. “Color Code” as a Useful Assessment for Career 
 
No matter where you currently stand in the job market, employed, unemployed, feeling secure, 
insecure, or waiting to get into the workforce or continue with a better job, recent studies reveal 
Americans define themselves based on their career. And these feelings seem to carry across all income 
levels, high school or college educated, frontline workers, prospective students, the various 
generations (such as: Boomers, Gen X, Gen Z, Millennials), all races, nationalities, and genders. But it 
can be confusing to know one’s next move. There are a variety of tools to help people assess their 
personality in relation to their careers whether they are starting out, or whether they are in mid-
career and ready for a change. Over the years one tool that many claim to adequately summarize their 
traits in relation to various work roles (such as leader, follower, subordinate, team member, and 
independent contributor) is the Color Code Personality Assessment.  
 
For nearly twenty years, Color Code has offered a free assessment that helps to pinpoint one’s 
personality color and compares it to the categories of employment in a matter of minutes. You will 
need to furnish an email address and you must take the test briskly and provide true answers (not 
what you think that will make you look good). The questions are challenging. They sometimes ask 
you to choose between the lessor of two evils. No matter their complexity, the results can pinpoint 
your unique color and what it means in terms of your personality and the people you tend to attract 
or detract for that matter.  
 
From assessed “red” who are driven by technology to assessed “blues” who strive for high integrity to 
assessed “whites” seeking acceptance and assessed “yellows” who enjoy social interactions, your color 
is compared to each category. Afterall, one cannot always choose who he or she works with let alone 
the role he or she will have on a team of strangers that must work in harmony with one another. So, 
the Color Code gives you a sense of where your personality stands and categorizes it to help 
determine your level of comfort, level of need, and what makes you tick. 
 
6. Awards and Job Satisfaction = Getting Involved 
 
Regardless of your color, know that it is just a snapshot in time. It may hold true year after year, or it 



 

 

Are you a photographer, writer, videographer? Then search the Web using terms like writing, 
contests, poetry, contests, video contests. Try including the year so you can vie for contests who 
might be open currently. If you should apply and win at any level, that is a feather in your career cap, 
particularly if the output is professional or runs along the discipline in one’s profession. The result can 
be quite a resume builder since the listing of the winners are often shown on websites for months or 
years, and/or winners are sent commendations and certificates validating their entries.  
 



 

 

8. Conclusions  
 
In sum, being happy is also about being productive and assessing what you like to do, and knowing 
that one company is not necessarily going to lead to complete on the job happiness. Indeed, what one 
does outside of work can significantly lead to a better job identity and provide avenues for visibility 
and networking opportunities never imagined.  
 
It’s time took at job happiness a new way. It’s time to keep moving forward no matter the  obstacles 
(such as the pandemic, the economy, and your current employment situation). It’s time to reassess 
who you are and how you can obtain the types of accolades that reflect your career contributions, and 
to continue networking to yield more opportunities and job satisfaction than you can ever imagine. 
Keep moving forward!  
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